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Story by Katie Ryalen | PhotoS by Wynne Feret

There is something to be said about having a one-of-a-kind 
item. Something that has been handmade by an individual 

in the local community. At The Maker’s Hub in Oshawa, it is all 
about supporting our local makers, and giving them a platform 
to help their businesses grow and succeed.

Founder Cheryl Wilson is a maker herself, as well as a buyer 
and supporter of the local handmade industry. “I see both sides 
of the equation,” she says. “I felt that there wasn’t a lot of support 
or enough services out there to support this industry, so that’s 
what started me on this path.”

Most businesses offering handmade goods are small, and most 
operate out of the proprietor’s home. This often creates issues 
with merchandise pickup, since makers have no choice but to 
direct customers to their private residences. “I did it for years,” 
Cheryl admits. “It causes issues with privacy, with security, and 
with liability if a customer slips or trips on the way to your door. 
For me, it got to the point where something needed to change.” 

That change came in the form of The Maker’s Hub, which 
offers an alternative solution for merchandise pickup at a 
storefront, where makers can distribute their goods to buyers 
without having to risk the security of their homes and their 
private lives.

A second service The Maker’s Hub provides is the renting of 
workshop space. “I have quite a large space,” Cheryl says, “and 
I thought it would be a great way to use it. Makers obviously 
have a great talent and skill, and for the most part those skills 
are shareable. I rent out the space to help makers extend their 
business and teach others to create and make. In effect they are 
creating more making.”

Hand-in-hand with the renting of workshop space are displays 
and showcasing. Since most handmade businesses function 
online, they rely on photos to sell their products and cannot 
offer buyers the chance to touch, smell and see. “That’s an 
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important part of shopping,” Cheryl notes. “If it’s a candle, to smell 
it. If it’s a baby outfit, to feel how soft it is. It’s the sort of thing 
you don’t get with online. And, let’s face it: not everyone is a great 
photographer.” At The Maker’s Hub, Cheryl provides display cubes 
where makers can show off their products along with a business 
card. With the constant flow of traffic at the location between 
pickups, workshops and other events, makers have better visibility 
to their target markets.

This tangible market display is an innovative concept. It is not 
a consignment service, and Cheryl is not doing any of the selling 
herself. “I’m pretty big on not getting in between the maker and 
their sales,” she insists. “They are the ones touching base with their 
customer, so the customer is going to receive the maker’s personal 
customer service. That is all part of the maker’s branding.”

The fact that personalized, customized customer service seems 
to be decreasing in the mass-market chain stores is one of the 
major draws for consumers to the local handmade industry. “I 
think people miss customer service,” Cheryl speculates. “They miss 
feeling valued, they miss feeling like their purchase is important. 
With handmade, every purchase is valued because it makes a 
difference in a maker’s success. It makes a difference in their ability 
to continue to invest in their business.”

Those who don’t know the joys of owning a handmade item may 
be tempted to question the appeal. Cheryl asserts that, in today’s 
consumer society of seasonal fashion and impulse purchasing, 
having something handmade creates an emotional connection. It 
is about knowing the story of where an item came from and who 
created it. “People feel good about it,” she says. “When you buy 
something handmade from somebody local, you know that you’re 
going to be supporting that person, their life and their family.”

“There’s no connection to stuff these days,” she adds. “We are 
so disconnected, and everything is throwaway. But when I give a 
handmade gift, just to see that person’s reaction, their response 
to the care that I’ve put into selecting that gift for them is so 
gratifying.”

Several times a year, The Maker’s Hub will host popup events. 
This is a small, intimate venue of eight to ten makers, with exclusivity 
afforded to each. There won’t, for example, be competition between 
two makers of hand-knit items or of baked goods at the same event, 
which is good for the sellers. “It’s also nice for the buyers when they 
come in,” Cheryl explains. “Because it is an intimate setting, they 
have time to go to each vendor, see what they’re making, support 
them and chat with them. This is not like a tradeshow where there 
are upwards of a hundred vendors. That can be overwhelming. You 
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want to see them all and you just can’t. What we provide is mutually beneficial 
for the maker and the buyer.”

To further connect one with the other, The Maker’s Hub offers an online 
shopping directory to help bridge the gap between the desire to shop local and 
the practicality of it. “Many makers rely on Facebook groups,” Cheryl says. 
“But the general public either don’t know what groups to join, or they don’t 
want to join any. Some buyers of handmade are not on social media at all. If 
people don’t know where to buy handmade, they’re going to give up on it. 
With our online directory, buyers have an avenue to find makers, and makers 
have a platform to be found.”

Cheryl herself has been running a handmade business for four years. “It’s 
called Personally Papered,” she says. “I make party décor, home décor, banners, 
cake toppers. Stuff like that.” Since childhood, Cheryl has been a crafter, and 
has often had several projects on the go. For her son’s first birthday she made 
the decorations herself, which received unanticipated appreciation from her 
guests. “It was such a good process that I thought, ‘You know what? I can do 
this. I can sell this.’ The reason I made it in the first place was because I could, 
after all. That was the start of it, and the business just grew from there.” 

She adds, “It has always been a passion of mine, and I’ve always been an 
entrepreneur. To be able to satisfy both my creative and my entrepreneurial 
drive has been a wonderful experience.”

At a basic level, there is something simply human about the act of making. It 
is what we have been doing as a species since the dawn of time. Now, with local 
and handmade growing in popularity, it is a testament to the fact that more 
and more people see the value of supporting this age-old practice. Additionally, 
supporting local and handmade helps keep money in our community. “The 
small businesses operating here are themselves using small, local suppliers,” 
Cheryl points out. “It’s a cycle. By supporting local, you are helping local 
businesses support local, and you are investing in your community. In turn, you 
benefit from strengthening your local economy.” 
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